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ABOUT THE PROJECT

PROJECT NAME

RiseUp-WB (Raising Innovation, Skills & Empowerment for Youth in the Western Balkans)

PROJECT NUMBER
101243272

EU PROGRAMME
ERASMUS-YOUTH-2025-CB-WB

WHY THIS PROJECT?

RiseUp-WB is a 24-month capacity-building initiative aiming to bolster youth-
focused NGOs and municipalities in Albania and Kosovo, especially those working
with marginalized youth. It addresses the challenges of high youth unemployment,
insufficient digital competencies, and limited civic involvement through innovative
training, cross-border exchanges, and policy engagement.

l@ @ | This publication is licensed under Creative Commons
Attribution 4.0 International (CC BY 4.0)
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1.

Digital Communication Channels

The RiseUp-WB project uses a multi-channel digital communication approach to
ensure that information reaches diverse target groups, including youth, trainers,
partner organizations, and institutional stakeholders.

1.1 Channels to be used
Facebook (https://www.facebook.com/profile.php?id=61584950204564+#)

o Share project updates and events
o Engage youth workers, NGOs, and local communities
Instagram (https://www.instagram.com/riseupwb?igsh=eXdkeWMxdzBrbmV1)

o Showecase trainings, hackathons, and youth engagement
o Promote campaigns and key messages visually
Linkedin (https://www.linkedin.com/company/riseup-wb)

o Share project results and milestones
o Engage policymakers, institutions, and professionals
Roles

o Admin: OBOTI (responsible for publishing, moderation, analytics review,
and overall content oversight)

o Editors: All project partners (responsible for drafting content and
submitting it for publication according to the agreed posting plan)

Posting plan and content strategy

In each of the channels, 4 posts per month shall be published, ensuring continuous
communication even during periods without major events.

2.1 Content pillars linked to work packages

All content will be clearly linked to one or more work packages to ensure coherence
and traceability.

WP2 - Training of trainers
Focus on capacity building and professional development.

o  Training announcements and recaps
o  Photos and videos from sessions
o  Trainer and participant testimonials

WP3 - Innovation labs & hackathons
Highlight innovation, teamwork, and problem-solving.

o  Hackathon highlights and results
o  Teamwork and collaboration stories
o Innovative ideas and solutions
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WP4 - Youth Advisory Board (YAB)
Amplify youth voices and participation.

o  Youth-led messages and initiatives
o  Advocacy and awareness posts
o  Testimonials and reflections

WP5 - Sustainability, impact & dissemination

Ensure visibility of results and long-term impact.

o  Project milestones and achievements
o  Key results and lessons learned
o  Policy-relevant messages

2.2 Types of content

A variety of content types should be used to maintain engagement and ensure
comprehensive dissemination.

o Event announcements and recaps
o Project results and achievements
o Stories and testimonials

o Policy and advocacy messages

Hashtags, tagging rules & concrete examples
3.1 Hashtags

Official project and Erasmus+ and EU-related hashtags should be used consistently.
Official project hashtags:

o #RiseUpWB

o #HRiseUpWesternBalkans

o #EmpoweringYouth

o #Youthlnnovation
Erasmus+ and EU-related hashtags:

o #ErasmusPlus

o #EUfunded

o #EUprojects
#EuropeanUnion

3.2 Tagglng rules

o Tag project partners when they are involved or featured
o Tag institutions and stakeholders when relevant
o Always acknowledge EU funding:
> EU emblem on visuals
> “Funded by the European Union” in captions where applicable
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3.3 Concrete templates

This section provides guidance on how RiseUp-WB content should be adapted across
social media posts, materials and presentations.

Sample 1: Social media post

@men® @Fisetens @Riseler:

Empowering Youth Work: - . Your voice, our mission!
The Mission of Uniting Regions

Empowering Youth

Use clear, high-quality photos (group photos, training sessions, youth activities)
Place the project logo at the bottom of the visual

Place the EU emblem visibly at the bottom (left or right), respecting clear space
Include partner logos only when relevant and in a secondary position

Apply brand colors and fonts consistently

Avoid overcrowding the visual with text

O O O O O O

Sample 2: Landscape post

Landscape (recommended
for Facebook and LinkedIn)

@)Riselp K ' T : : Project logo and EU
= A% emblem placed in opposite
Uniting Regions it & , corners and clearly visible

Keep the central area clean;

Empowering Youth

avoid overcrowding with

Use official brand colors,
fonts, and visual style

Sample 3: Certificate of participation

o Project logo and EU emblem will appear in the certificate

GRiselp!® | S e o header, respecting visibility and spacing rules
N o The full project name Rise Up Western Balkans (RiseUp-
w <A i:g WB) will be clearly stated in the text
N glame The training title, location, and dates will be included
f—: Prqam?”, — o Official fonts, colors, and branding elements from the
= slisvionresusos iay s S brandbook will be used consistently
;ﬁ) o Signature fields for the WP Leader and Project

Coordinator will be included

WP Leader Project Coordinator

4
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Sample 4: Video

@Risepi:

Leading the way for a more inclusive
Stay tuned for more updates!

o03:47 f10:00 Wil L

03:47 /10:00 oIl O

Video length: 20-45 seconds (recommended)

Opening or closing frame must include: Project logo & EU emblem
Use subtitles when possible for accessibility

Maintain brand colors and visual identity in intro/outro frames

O O O O

Sample 5: List of attendance

Co-funded by EVENT TITLE
the European Union VENUE

o Projectlogo and EU emblem will appear at the top of
the document

o Eventtitle, venue, and date will be clearly indicated

o The attendance table will include name and surname,
organisation, role/position, phone number, e-mail,
and signature

o The document will be used as official evidence for
reporting and Erasmus+ compliance

NAME & SURNAME ORGANISATION | ROLE/POSITION PHONE NO. E-MAIL ‘SIGNATURE

Date:

Sample 6: Presentation

TITTLE

Lorem ipsum dolor sit amet, cansectetuer
adipiscing elit, sed diam nonummy nith
euismod tincidunt ut laareet dolore magna
aliquam erat volutpat.

Ut wisi enim ad minim veniam, quis nostrud
exerci tation ullameorper suseipit lobortis nisl
ut aliquip ex ea commoda cansequat.

Duis autem vel eum iriure delor in hendrerit in
vulputate velit esse malestie consequat, vel
illum dalore eu feugiat nulla facilisis at vero

=
PROJECT TITTLE )

Project logo and EU emblem will appear on the cover slide and/or in the footer
Official brand colors, fonts, and visual identity will be applied across all slides
Slides will follow a consistent layout with clear hierarchy and limited text
Partner logos will be displayed in a balanced and non-dominant way

O O O O
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4. Monthly analytics and follow-up

Indicators such as reach, impressions, engagement, click-through rates, and audience
growth will be monitored into how content is performing and how stakeholders interact
with it.

Indicators to be monitored:

o Reach and impressions
o Engagement (likes, comments, shares)
o  Click-throughs (where applicable)
o Audience growth
Use of analytics:

Analytics data will be reviewed on a monthly basis by OBOTI to assess content
effectiveness and inform adjustments to the communication strategy. Insights gained
from analytics will guide decisions on content formats, posting times, messaging focus,
and audience targeting

o Adjust content type and format
o Improve posting timing and frequency
o Strengthen visibility among key stakeholders
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RAISING INNOVATION, SKILLS & EMPOWERMENT
FOR YOUTH IN THE WESTERN BALKANS
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Logo Construction

Project Logo Branding
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e Human Figure: Positioned within the circle with an
lifted arm, it symbolizes personal growth, success, and
proactive spirit of youth.

e Enclosing Circle: Represents a unified community and
upportive ecosystem for regional development.

namic Slant: The forward-leaning posture of the icon
nveys energy, progress, and a future-oriented mindset.

ep Blue Gradient: Used in the icon to signify depth,
st, and institutional strength.

rant Orange: Represents creativity, optimism, and the
ergetic potential of the youth.

nochrome Variants: White and black versions are

vided for high-contrast environments and official
cumentation.
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Typography

Basier Circle

Project Logo Branding

RiseUpWB
H1

RiseUpWB
H2

RiseUpWB
H3

RiseUpWB
Body Text
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Negative Application

RiseUpWB

RAISING INNOVATION, SKILLS & EMPOWERMENT
FOR YOUTH IN THE WESTERN BALKANS

Project Logo Branding
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Gradient ‘ Secondary Colors

RESULTS OF
THIS DUO

#0a222e
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Slate/Navy Application

RiseUp

RAISING INNOVATION, SKILLS & EMPOWERMENT
FOR YOUTH IN THE WESTERN BALKANS

Project Logo Branding
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Orange Application

RiseUpWB

RAISING INNOVATION, SKILLS & EMPOWERMENT
FOR YOUTH IN THE WESTERN BALKANS
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Light Blue Application

RiseUp

RAISING INNOVATION, SKILLS & EMPOWERMENT
FOR YOUTH IN THE WESTERN BALKANS
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Black Monochrome Version

RiseUpWB

RAISING INNOVATION, SKILLS & EMPOWERMENT
FOR YOUTH IN THE WESTERN BALKANS

Project Logo Branding
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Black Monochrome Version Icon

Project Logo Branding
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Small Version

Medium Version

POWERMENT
ANS

Large Ver:
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Slate/Navy Application
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RiseUpWB

RAISING INNOVATION, SKILLS & EMPOWERMENT
FOR YOUTH IN THE WESTERN BALKANS

Hi,

Sed ut perspiciatis unde omnis iste natus
error sit voluptatem accusantium doloremque
laudantium, totam rem aperiam, eaque ipsa
quae ab illo inventore veritatis et quasi
architecto beatae vitae dicta sunt explicabo.
Nemo enim ipsam voluptatem quia voluptas
sit aspernatur aut odit aut fugit, sed quia
consequuntur magni dolores eos qui ratione
voluptatem sequi nesciunt. Neque porro
quisquam est, qui dolorem ipsum quia dolor
sit amet, consectetur, adipisci velit, sed quia
non numguam eius modi tempora incidunt ut
labore et dolore magnam aliquam quaerat
voluptatem. Ut enim ad minima veniam, quis
nostrum exercitationem ullam corporis
suscipit laboriosam, nisi ut aliquid ex ea
commodi consequatur? Quis autem vel eum
iure reprehenderit qui in ea voluptate velit
esse quam nihil molestiae consequatu.

Signature

= info@email.com
) 000000 00
Q 20 Street, Italy
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Empowering Minds,

Elevating the Futyret

Our Mission

Qur Three Pillars
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@ RiseUpWB

FOR YOUTH

Your Vision,
Our Mission

o Title point number one

e Sample text here

o Your text space here

o Other text space

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,
sed diam nonummy nibh eu-
ismod tincidunt ut laoreet
dolore magna aliquam erat
volutpat. Ut wisi enim ad

D@
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